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Since the opening of the 
first working group for 
the Framework Conven-
tion on Tobacco Control 
on 25 October 1999, 

9,650,016 
people have died from 
tobacco-related dis-
eases. 
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S itting in the opening plenary 
yesterday, one could be for-
given for having a strange 
sense of déjà vu. Here we 

were at yet another INB listening to 
statements from member states 
about the severity of the tobacco 
epidemic around the world and the 
need to take action to reduce the 
death and disease caused by to-
bacco. Why, after two working group 
meetings and three negotiating ses-
sions, are we seemingly so far from 
reaching agreement on a strong 
FCTC that would protect public 
health? 

Looking through the reports from 
the intersessional meetings, it is 
clear that the overwhelming major-
ity of member states would like to 
see strong measures included in the 
body of the FCTC. These include : 

• a total ban on advertising 
• a prohibition of terms like 

‘light’ and ‘mild’ and other 
misleading descriptors 

• increasing taxes to reduce 
consumption 

• protecting the public from to-
bacco smoke 

• firm action to control smug-
gling 

• giving priority to public health 
over trade. 

These measures have been en-
dorsed by large blocs of countries, 
including those of the SEARO and 
AFRO regions, the ASEAN countries 
and countries in the Carribean. 
Even in those regions that have not 
been able to attain full agreement 
on these measures, such as EURO 
and WPRO, it is only a small hand-
ful of countries that are blocking 
agreement.  

We need to stop the endless posi-
tion-taking and posturing and start 
finding out where there is agree-
ment. The chairs must synthesise 
the positions, narrow disagreements 
and then set up a mechanism for 
hammering out the disagreements. 
If no agreement is possible on 
meaningful measures to protect 
public health, then it will be neces-

(Continued on page 2) 

Stop Talking, Start Negotiating 

“We are dealing 
with a drug that 
causes 
dependence, 
diseases and 
death.” 
Ambassador Luiz 
Felipe de Seixas 
Corrêa unveiling the 
FCTC Death Clock, as 
FCA’s Philip Karugaba 
and WHO Secretary 
General Dr. Gro 
Harlem Brundtland 
look on 



 
(Stop Talking...Continued from page 1) 
sary to accept that some parties 
will never sign or ratify. Which 
brings us to…. 

 
The Consensus Trap 
 
As the Chair so eloquently 

put it yesterday, while the goal 
of consensus is a good one, it 
should not come at the expense 
of public health. Unfortunately, 
that is precisely what this 
treaty process is in danger of 
doing.  

There are clearly some gov-
ernments who have no inten-
tion of negotiating an effective 
FCTC. There is also a disturb-

ing tendency among some 
countries who support strong 
tobacco control policies to bend 
over backwards to accommo-
date the whims of these recalci-
trants. 

If a treaty is ultimately nego-
tiated that every single member 
state will be willing to sign, it 
will not be a treaty worth sign-
ing and will rightly be con-
demned by the public health 
community. 

 Given that some states are 
here in Geneva to block a 
strong FCTC and protect the 
interests of the tobacco indus-
try, the drive for consensus will 
effectively mean that the lowest 

common denominator will pre-
vail. Consensus, in this context, 
will mean that the will of a 
small (albeit powerful) minority 
will prevail.  

For those genuinely con-
cerned about promoting effec-
tive responses to the tobacco 
epidemic, it is time to forget try-
ing to reach consensus with 
those who do not share these 
goals. In time, hopefully, they 
will come along. Until then, 
leave them behind, and let’s get 
on with it.  

 
—Ross Hammond, Consultant 

Campaign for Tobacco Free Kids 
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The public in Uganda is like a 
woman with many suitors. Tobacco 
has to compete for media attention 
with other staples of Ugandan pub-
lic interest like politics, corruption, 
and territorial conflicts with 
neighbors.  

The Ugandan President Yoweri 
Museveni has helped gain 
public attention to the issue 
through his colorful, if not 
particularly enlightened, re-
marks.  He was recently 
quoted as saying “If I had 
1,000 BATUs (British Ameri-
can Tobacco), I would be a do-
nor because I would be collect-
ing much more revenue than 
some of our donors…
Ugandans wouldn’t be beg-
ging.”  

It was not the first time 
that the Ugandan President had 
brought tobacco to public atten-
tion.  He also made news when he 
said that smoking by Europeans is 
different from Africans, because 
the latter do not swallow the 
smoke. “We puff it out.  That is 

how my father has smoked for the 
last 70 years and stayed alive,” he 
is quoted as saying. 

His remarks drew considerable 
outcry from public health advo-
cates and citizens alike, indicating 
that Ugandans are finally debating 
the tobacco issue.  

Ugandans who have long de-
nied the truth about the dangers of 
tobacco use now read about it 
daily in the morning papers. 

A high-profile tobacco industry 
official recently complained on the 
radio that the industry had been 

excluded from negotiations of the 
FCTC. He must have been sur-
prised to find himself answering 
questions from callers demanding 
to know why an industry that was 
aware of the dangers of tobacco 
use did not use stronger labels to 
warn its customers. 

While it is true that tobacco is 
not yet recognized as a public 
health issue, the recent emer-
gence of tobacco news and is-
sues in the press, which a 
journalist has labelled as the 
“tobacco wars”, threaten to 
bring more than just talk to 
the country. 
The tobacco wars in Uganda 
will no doubt make entertain-
ing news; we can only hope 
that they will also lead to the 
awareness and support 

needed for tobacco control to be 
effective, even in countries where 
the leaders continue to deny the 
unquestionable evidence about 
tobacco. 

—Izama Angelo 
NewsTalk 93.3 

Tobacco Wars Begin in UgandaTobacco Wars Begin in UgandaTobacco Wars Begin in UgandaTobacco Wars Begin in Uganda 

“...look at the Europeans “...look at the Europeans “...look at the Europeans “...look at the Europeans 
swallowing the smoke...swallowing the smoke...swallowing the smoke...swallowing the smoke...
they have a lot of cancer they have a lot of cancer they have a lot of cancer they have a lot of cancer 
in Europe.  I’m not in Europe.  I’m not in Europe.  I’m not in Europe.  I’m not 
surprised.  Africans don’t surprised.  Africans don’t surprised.  Africans don’t surprised.  Africans don’t 
get caget caget caget cancer because they ncer because they ncer because they ncer because they 

don’t swallow cigarette smoke.”don’t swallow cigarette smoke.”don’t swallow cigarette smoke.”don’t swallow cigarette smoke.”    
Ugandan President Yoweri Museveni 

International Conference Centre 
16 Feb. 2002 

☺ 

CARICOM DELEGATES PUSH FOR STRONG FCTC 
 
The delegates of the English-speaking Caribbean countries, 

CARICOM, issued a statement following the recently concluded 
ISM in Peru on 4-5 March 2002. 

Representatives from Antigua, Bahamas, Grenada, Guyana, 
Jamaica, St. Kitts & Nevis, and St. Vincent took part in INB2 and 
INB3, when they called for the setting of a common CARICOM 
position. They also expressed concern about the lack of participa-
tion by member states. 

 
The current statement includes the ten key issues identified by 

the FCA. Significance is given to the technical and financial assis-
tance clauses, as they may apply to smaller developing countries.  

The delegates jointly adopted a revised INB3 Co-Chairs text in 
preparation for discussions at INB4. The revised text is broadly in 
line with Canadian labelling standards and includes proposed 
strong measures for the control of ETS.  

The hope for the CARICOM region is that individual countries 
will continue to support the strong joint position in the face of oppo-
sition from other countries within the PAHO region. 



D ays of Salem concerts, 
Dunhill blockbuster mov-
ies and Marlboro racing 

would be numbered if the govern-
ments negotiating the FCTC took 
an uncompromising position to 
ban all direct and indirect adver-
tising. Brand stretching or indirect 
advertising, perfected by the to-
bacco industry, is the art of over-
coming or circumventing direct 
cigarette advertising bans. 

Many countries in the world 
today, from Malaysia to India to 
Niger to the Eastern European 
countries, are experiencing this 
insidious onslaught by the tobacco 

industry. Tobacco multinationals 
such as Philip Morris and BAT 
have been telling governments all 
these years that these adverts are 
for legitimate products, and hence 
should be allowed to continue. 

In the case of Malaysia, the tac-
tic involves setting up small, bona 
fide companies such as a travel 
company, a record shop, or a 
clothing store as front companies. 
This allows the tobacco companies 
to advertise for cigarettes under 

the pretence that they are adver-
tising the front companies instead. 
Hence there are the Benson & 
Hedges Bistro, Salem Cool Planet, 
and Marlboro Classics (clothing) 
spending millions advertising to-
bacco brands on television, news-
papers and billboards, despite the 
fact that cigarette adverts over 
these media were banned many 
years ago. 

Formerly private internal docu-
ments of the multinational tobacco 
companies reveal that these forms 
of indirect advertising were the 
industry’s answer to overcoming 
advertising restrictions imposed by 

governments.  
As governments begin to 
tighten tobacco control and 
impose tobacco ad bans, this 
art of circumventing the ad 
ban is refined and extended 
to other media such as the 
Internet, which is currently 
unregulated. 
The clause on advertising 
bans is expected to be among 
the most hotly debated issue 
in the FCTC. Many govern-
ments in the EURO, AFRO, 
SEARO and ASEAN regions, 
have already expressed their 
support for banning all forms 
of direct and indirect advertis-
ing, sponsorship and market-
ing activities by tobacco com-
panies. 
Some countries, such as the 
US, Canada, and Brazil, may 
have constitutional obstacles 
to a total ban on tobacco ad-

vertising. But rather than letting 
the limitations of a few countries 
dismantle the good intentions of 
the many, the prudent action to 
take would be to work towards an 
ad ban to the extent allowed 
within each country’s constitution. 

 Many countries, including 
Thailand, Singapore, and Finland, 
have already implemented a total 
ad ban and a ban on sponsorship 
activities by tobacco companies. 
Another challenge would be how to 

stop the tobacco industry from 
registering new companies whose 
names carry tobacco brand 
names.  

The Director-General, in her 
official address at the opening of 
INB4, encouraged governments to 
achieve the highest standard pos-
sible for tobacco control through 
the FCTC. That means a complete 
ban on tobacco advertising and 
sponsorship, with no loopholes left 
for the tobacco companies to 
exploit.  

—Mary Assunta 
Consumers International  

By any other name, it is still a cigarette ad 
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BAT advertising 
keeps chugging along 

 
With a new law banning all to-

bacco advertising in South Africa, 
British American Tobacco has gone 
to new lows in an attempt to lure 
younger users to cigarettes.  Under 
the brand names of Lucky Strike 
and Peter Stuyvesant, BAT has be-
gun sponsoring a series of “private” 
parties in an effort to increase the 
cachet of cigarettes—and addicts.   

On at least one occasion, BAT 
chartered an entire train and con-
verted it into a moving “rave” with 
international DJ’s and music on an 
all night train ride. 

BAT also bought an expensive 
house in the Cape Town area and 
held a series of 18 parties over a six 
month period.  Invitations for the 
parties were handed out to students 
at Stellenbosch University and the 
University of Cape Town.   

Once at the party, the university 
students were given cartons of ciga-
rettes, free alcohol, lighters, and key 
chains, in blatant contravention of 
South African law.   

BAT entertained their “guests” 
with video games, movies, and les-
sons for becoming a DJ.  All the 
time, the students were monitored 
and their actions recorded so that 
their reactions could be analyzed.  
One attendee said, “it was a bunch 
of kids sitting around, smoking, and 
trying to look cool.”  

The EU advertising position in full: A ban on absolutely all forms of tobacco advertising is supported 
by a [large] [overwhelming] [near complete] [almost unanimous] [qualified] [well, everyone but Germany] 
majority of EU member states. 
 
The EU Germany position in full: A [qualified] [majority] of EU states favour a [complete] ban on all 
forms of direct, indirect, and cross-border German influence-peddling. 



Philip Morris has stopped advertising its cigarettes 
on Philippine TV and radio. In order to pre-empt 
pending advertising restrictions, Philip Morris now 
appears to support a partial advertising ban. 

Good news for tobacco control advocates? Not 
really. 

Philip Morris claims that in so doing, it is 
complying ahead of schedule with the International 
Marketing Standards that it launched last September 
together with British American Tobacco and Japan 
Tobacco. It is trying to show that self-regulation 
works. 

But has the number of Philip Morris ads actually 
decreased?  

In the past 3 months, numerous huge billboards 
of PM’s “Got 
Taste?” ad series 
and the ubiquitous 
Marlboro Man have 
been sprouting like 
mushrooms all over 
the Philippine 
landscape. Aside 
from these 
billboards along 
various major 
thoroughfares, full-
page, full-colour 
ads have also been 
appearing regularly 
in all the major 
dailies.  
By ceasing to 
spend millions of 
pesos on relatively 
brief but expensive 
TV and radio spots, 
Philip Morris has 

actually saved this 
obscene amount and 
shifted it into more 
permanent print ads. 
Instead of actually 
decreasing tobacco 
advertising, the exact 
opposite has 
happened. Besides, 
most tobacco TV ads 
never belonged to 
Philip Morris in the 
first place, but rather 
to the local tobacco 
industry. 

In the face of 
pending legislation 
calling for a tobacco 
ad ban, Philip Morris 
is willing to support 
such “sensible 
regulation” by the 
government, but 
states that this should 
be applied to all the industry players.  

Philip Morris has been largely unsuccessful in 
gaining a larger share of the Philippine market, which 
is dominated by the local industry, so it now wants 
the government to level the field of competition for it. 
For a company planning to change its name to 
“Altria”, this manoeuvring is far from altruistic. The 
self-regulatory code states that “marketing activities 
should not appeal to youth or suggest that smoking 
enhances sporting, social, sexual or professional 
success.” Just look at their ads; you be the judge of 
Philip Morris’ compliance. 

—Ulysses Dorotheo 
FCTC Alliance, Philippines 

Partial ad bans do not work 

 19 March 2002  INB-4   ALLIANCE BULLETIN  4 

To circumvent the Baltic region’s partial ban on tobacco advertising, Philip Morris has launched the 
“Philip Morris Corporate Citizenship in the Baltics Programme”.  Through this programme, Philip Morris 
funds youth programmes, social and cultural projects, and educational institutions. 

Simultaneously, they have launched advertising campaigns for their projects, including the distribution 
of well-designed pamphlets displaying Philip Morris’ logos and name.   

Philip Morris also uses the programs and information about them to lobby the government, public health 
agencies, medical universities, etc. The programs create a positive image of the tobacco industry among citi-
zens, including children, who may perceive the tobacco industry as a great benefactor. 

Philip Morris’ Corporate Citizenship in the Baltics Programme is a blatant form of indirect advertisement 
used to undermine public health policies aimed at protecting citizens. 

It is important that the FCTC includes language banning all forms of advertising, including indirect ad-
vertising, brand stretching, and sponsorship of all events and institutions. 
 

—Dr. A Veryga, Kaunas Drug Abuse Help Center for Youth (Lithuania) and Laurent Huber, ASH 

Establishing a Positive Image: A New Way to Market Products 
Philip Morris has found an efficient way to indirectly advertise its products 

and directly lobby governmental agencies. 



Tal como en otros países no 
desarrollados, el consumo de taba-
co esta incrementando en Latinoa-
mérica. Aunque tenemos pocos da-
tos precisos sobre la región, se pue-
de afirmar que la epidemia ha lle-
gado al punto en que se estará des-
plazando hacia un incremento del 
consumo en la mujer, por lo que es 
factible esperar un incremento sig-
nificativo de las enfermedades ta-
baco dependientes en la misma.  

También se estaría verificando 
un desplazamiento del mismo, des-
de clases económicamente privile-
giadas hacia las más necesitadas. 
Por lo tanto, las perspectivas no 
son buenas para Latinoamérica, 
tanto con respecto a la carga de 
muerte y enfermedad que produci-
rá el tabaco, como en las repercu-
siones económicas que tendrán las 
mismas. 

Hasta el momento, el vector de 
la epidemia (la Industria Tabacale-
ra), no ha encontrado resistencia 
significativa a su acción en la gran 
mayoría de los países de la región, 
exceptuando Brasil. 

El Convenio Marco para el Con-
trol del Tabaquismo es la herra-
mienta que esta impulsando la 
OMS, que puede cambiar el curso 
de la epidemia a nivel mundial. Es 
una oportunidad que no se debe 

desaprovechar. Este Convenio es 
un verdadero movimiento de Salud 
Publica que puede darle a los paí-
ses las herramientas necesarias 
para el control de la epidemia y de 
su vector.  

Los Gobiernos de los Países La-
tinoamericanos se enfrentan a una 
responsabilidad histórica en el mo-
mento de fijar su posición sobre el 
Convenio. Por lo que se ha podido 
ver, hasta esta etapa de las nego-
ciaciones, existen países que pare-
cen no haberse dado cuenta de la 
magnitud del problema y dan prio-
ridad a otros intereses y no a la sa-
lud de sus habitantes.  

Otros países si, se han dado 
cuenta del problema, pero no han 
entendido la magnitud del mismo, 
ni la urgencia en tomar medidas 
para resolverlo. Los menos, son los 
que están conscientes del costo en 
salud y económico, y han comenza-
do a poner en practica estrategias 
para el cambio. 

Estas diferentes posturas se re-
flejan en la posición latinoamerica-
na como bloque, la cual es la mas 
alejada del ideal que han trazado 
las ONG s integrantes de la FCA. 
De todas maneras, es de resaltar, 
que en la ultima reunión de Lima, 
pudo apreciarse un cambio en la 
actitud, y en ciertas posiciones, que 

alienta esperanzas sobre que la re-
gión logre, como bloque una posi-
ción que sostenga un Convenio 
Marco fuerte y efectivo.  

Falta aun mucho trabajo, hay 
que superar las resistencias que 
han generado ciertos aspectos del 
convenio, como la prohibición de la 
publicidad, el incremento de los 
impuestos, etc., basadas en mitos e 
inexactitudes que esperamos sean 
superadas a la brevedad, mediante 
información y asesoramiento ade-
cuada.  

Tanto la Prohibición de la Publi-
cidad, como el fijar Políticas Inter-
nacionales sobre el Precio del Taba-
co, no pretenden interferir con el 
derecho de los países para su libre 
determinación, sino todo lo contra-
rio. Son herramientas que han de-
mostrado, en los países que las han 
utilizado adecuadamente, incre-
mentan los niveles de bienestar fí-
sico y económico de las poblacio-
nes, y los libera de la intromisión 
de una industria que no ha dudado 
en engañar sistemáticamente tanto 
a la gente como a los gobiernos. 

Por todo esto, pensamos que el 
tiempo de Latinoamérica es ahora! 

                                                 
             — Eduardo Bianco,

Sindicato Médico de Uruguay 

Tabaquismo en Latinoamérica:  Faltan fuerzas para la lucha 
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Prenatal Marketing 
Philip Morris in Russia 
 
Proving that no victim is too 
young, and that you can 
never start recruiting young 
smokers too soon, Philip 
Morris recently displayed a 
billboard showing a pregnant 
woman. 
 
 



One of the highlights of the 
opening session was the 
announcements of plans for a 
future meeting. It was the US who 
played the role of international 
host by announcing “tremendous 
progress” in its efforts to host an 
intersessional conference 
dedicated to exploring issues of 
illicit trade in tobacco. Check your 
calendars. The tentative dates for 
the conference are July 30 to 
August 1, 2002. The US 
announced that the meeting would 
be held at UN headquarters 
subject to receipt of final budget 
estimates for security and related 
meeting expenses. 

In describing the agenda for 
this intersessional, US delegate 
Ken Bernard explained, “The 
conference will present an 
opportunity for tax administrators, 

law enforcement representatives, 
and customs officials from all 
interested WHO member states to 
gather in one place at one time and 
allow us to build on the progress 
we have achieved so far.” Bernard 
added he hoped the session “will 
take us a long way to producing 
text that will be acceptable for the 
FCTC Convention document and 
protocol on illicit tobacco trade.” 

We hope the offer to host this 
session is not seen as an 
alternative to INB4 recommending 
strong anti-smuggling provisions 
in the FCTC. An intersessional 
meeting is an important first step 
in developing the strongest 
controls to curtail illicit tobacco 
trafficking. It is, however, only a 
first step. 

Let’s hope that once the UN 
provides a cost estimate for the 

meeting, the US will have sufficient 
funds to cover the costs of 
delegations for whom travel to New 
York would constitute a financial 
hardship. If the intersessional is to 
be the success the US hopes, it will 
be measured in the extent to which 
countries participate, and here 
their deep pockets will be 
invaluable. There is also the issue 
of NGO participation in the 
meeting, and we hope the US will 
recognize the valuable role that 
NGOs can play in intersessional 
meetings. 

So be sure to wait for formal 
invitations, but it looks promising 
for a summer visit to the Big 
Apple, and we can’t imagine a 
better place to be. (It’s not too early 
to seek out tickets for the 
Producers, the hottest play on 
Broadway.) 

New York, New York 
(Notes from the Floor) 

In its efforts to undermine the 
Framework Convention and other 
tobacco control initiatives, the 
tobacco industry has hired a 
Washington, DC-based public 
relations firm that specializes in 
splintering campaigns that 
adversely affect multinationals, 
according to a study released 
Monday by Tobacco Control, a 
specialised journal of the British 
Medical Association. 

The study, based on internal 
industry documents, shows that 
Philip Morris has hired the firm 
Mongoven, Biscoe and Duchin 
(MBD), to help weaken the 
Framework Convention. Philip 
Morris and RJ Reynolds have used 
the firm to oppose past tobacco 
control measures, including clean 
indoor air measures and the effort 
by the U.S. Food and Drug 
Administration to regulate 
tobacco. 

The study details MBD’s long 
history of working to thwart 
tobacco control, environmental 
and consumer rights, and social 
justice advocacy campaigns. The 
firm’s tactics include investigating 
and seeking to discredit public 
interest organisations and leaders, 
developing ineffective alternative 

policies and front groups to 
advocate them, and then working 
to divide and conquer activist 
movements. 

The author cautions that 
public relations and skilful use of 
tactics to further a cause are used 
by many organisations, but she 
says: “The difference is the 
distinctly unscientific realm of 
morality and conscience. MBD 
explicitly advised Philip Morris 
in 1997 that if they could not 
delay the adoption of the FCTC 
they should instigate a 
coordinated centralised strategy 
to make it as weak as possible.” 

She continued, “It's highly 
probable that INB4 will be a 
focal point for such activity. The 
challenge for tobacco control is 
to put procedures in place that 
will ensure MBD and 
organisations like them do not 
impact on local and global 
tobacco control policy and 
practice.” 

The study finds that MBD 
has been working since 1997 to 
help Philip Morris undermine 
the FCTC process. In 1998, 
according to the study, MBD 
investigated and sought to 
discredit current WHO Director 

General Gro Harlem Brundtland 
as she was being considered for 
the position. MBD has also 
advised Philip Morris on how to 
delay the FCTC, to limit the 
Convention’s impact by framing 
the issue as one of “adult choice,” 
and to take a regional approach to 
influence nations. 

The Espresso guy 
at CICG for keeping 
everyone awake 

during Working Group 1 
sessions. 

Orchid Award 

Prix du Cendrier Sale 
Aux orateurs du 
groupe de travail 
1 de la CCLAT qui 
auraient pratiqué 
un vocabulaire 
redondant et ampoulé pour 
s’ auto-congratuler. 

 19 March 2002  INB-4   ALLIANCE BULLETIN  6 

Study Exposes Tobacco Industry Efforts to Undermine the FCTC 


