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Don’t miss at lunch-
time today 

 
Lunch!  

 
No seminars,  
briefings or  

anything else to 
disturb your  
digestion.  

 
Bon appetit. 
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See you in Washington? 3 

Bon voyage 4 

FCA BULLETIN  
Weather  out look:  
looking warmer—it ’s  
t ime to  go home!  

Well, COP-1 is almost over. This morning the 
COP should adopt the draft decisions 
reached by Committees A and B. In two 
frenetic weeks, the Committees have created 
the structures, the workplan and the momen-

tum to carry FCTC implementation forward.  

Committee B achieved consensus on the 
permanent secretariat. The Parties reached a 
workable compromise on the thorny issues of 
secretariat autonomy and relationships with 
TFI and WHO. All Parties committed to 

funding the secretariat. 

Committee A tackled the substantive work 
program. Work is now set to begin on devel-
oping guidelines on second-hand smoke and 
product testing, and protocols on illicit trade 
and cross-border advertising. The absence of 
any formal review process for national 
reports is, however, disappointing. Feedback 
is good, but it is essential that an improved 
review process is established at COP-2. A 

meaningful review process is critical to 

effective treaty implementation. 

NGOs were delighted both with the endorse-
ment of meaningful participation reflected in 
the adoption of Rule 31, and the way partici-
pation played out at the COP. Access to 
(most) regional meetings, and the ability to 
make real-time contributions in meetings 
fostered a spirit of collaboration that was 
much appreciated on all sides and that led to 

better outcomes. 

So, COP-1 had notable successes. But it’s 
just a beginning. As delegates head home we 
hope the urgency of tobacco control goes 
with them, and that their countries imple-
ment the FCTC fully and speedily. We hope 
that developed countries also provide the 

support that developing countries need. 

The FCTC is a wonderful document, but 
individual Parties have to give it life, to 
ensure that it does what it is supposed to do 
—  save lives. Over a billion people are 
expected to die this century from tobacco-
related disease. We can, and must, ensure 

that the FCTC fulfills its promise. 

Mary AssuntaMary AssuntaMary AssuntaMary Assunta    
Framework Convention AllianceFramework Convention AllianceFramework Convention AllianceFramework Convention Alliance    

GOOD  COP ,  BAD  COP?  

An apology to Germany. 

Yesterday’s bulletin implied that 
Germany did not have any smokefree 
experience. Clearly, we were wrong and 
would like to apologise for any offence 

caused. 

We have learned that indeed, smoke-
free establishments do exist in Ger-
many. The western German town of 
Aachen houses the “Teeladen”, “the 
nicest  tea shop and café” one can find. 
According to customer Monica Becker, 
who wishes every city had such a lovely 
place, the smell of tea fills the shop 
and because smoking is not allowed 

nothing suppresses the aroma. 

The Teeladen is located in Krämer-
gasse 1, 52062 Aachen. They are near 
the city hall,, and serve tea, coffee and 

some cakes at moderate prices. 

(Closed Sundays.) 
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COP 2 --DELAYS UNACCEPTABLE 

There is a rumour that COP2 might not be 
held until November 2007. This delay 
cannot be justified in light of the enormous 
amount of work to be done in FCTC imple-

mentation. 

The frequency of COP sessions was 
actively debated during the Working Group 
meetings. Rule 4.1 of the Rules of Proce-
dure, agreed to at IGWG2 in February 
2005, states "Unless otherwise decided by 
the Conference of the Parties, the second 
and third regular sessions of the Confer-
ence of the Parties shall be held yearly; 
thereafter, regular sessions shall be held 

every two years." 

The clear intent of the Working Group was 
that the first three COPs would be held 
roughly every 12 months. Now we hear 
that COP2 may not be held until fully  21 

months after COP1. Why? We do not know. 

The lack of available facilities would not be 
a legitimate excuse.  It has been known 
since February 2005 that meeting facilities 
were needed in early 2007. Facilities could 

have been booked long ago. 

Given the FCTC's momentum, a 21 month 
delay is just wrong.  There is simply far too 

much work to be done. 



THE  “ S O C I A L LY  R E S PON S I B L E  TO BAC CO  COM PAN Y ”  

–  ANO TH E R  M I S L E AD I NG  DE S C R I P TO R  

Tobacco is grown by the poor, processed by low-paid workers, sold by the poor and used by the poor, 

the majority of whom stay poor and get sick while generating wealth for the shareholders of a few 

multinational companies.  

Tobacco companies are embarking on so-called “Corporate Social Responsibility” (CSR) programmes, 

focusing on selected health and welfare issues to distract attention from their own products’ devas-

tating impact on the health and welfare of the world’s poor. 

The International Non Governmental Coalition Against Tobacco (INGCAT) refuses to support, endorse 

or co-operate with tobacco companies’ CSR activities on health or poverty relief, and encourages 

governments and NGOs to adopt a similar stance. Here are some of the reasons: 

1. The purpose of Corporate Social Responsibility (CSR) programmes is to improve business 

outcomes. For tobacco companies this means selling more tobacco products. This is in fundamental 

conflict with the purpose of genuine health and welfare programmes. 

2. The main techniques of CSR are to acquire credibility by association with respected organisa-

tions, and to annexe or silence potential critics. These techniques compromise the integrity and 

independence of NGOs, and damage the interests of their beneficiaries. 

3. Tobacco companies choose to address important issues like domestic violence and hunger in 

their CSR welfare programmes, while simultaneously targeting the same suffering populations as 

customers and thereby adding to their problems. 

4. The diseases tobacco companies choose to include in their health programmes (e.g. malaria, 

HIV), while also important health issues, are also chosen to distract attention from tobacco-related 

disease in the same populations. Where tobacco-related diseases are addressed, like TB, the role of 

tobacco is neglected. 

5. Tobacco companies’ expenditure on poverty relief and health care projects is dwarfed by their 

pro-smoking marketing to the same populations, and by their expenditure on publicising such activity 

in self-promotional communications such as annual reports and corporate advertising. 

6. The “relief” tobacco companies provide through CSR programmes is of no consequence 

compared to the damage their products inflict in the same populations. 

7.7.7.7.    Tobacco marketing campaigns present the poor with aspirational but totally false images of 

smoking as an activity of the rich and healthy – the truth is that tobacco use undermines both health 

and wealth.    

8.8.8.8.    Tobacco is a drain on all types of economy, from the households who use it to the agencies 

and governments who have to deal with its health and environmental consequences. Even in tobacco 

growing countries, tobacco is less profitable to farmers and more damaging to the environment than 

alternative cash or food crops.    

Doreen McIntyreDoreen McIntyreDoreen McIntyreDoreen McIntyre    

INGCATINGCATINGCATINGCAT    
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Inspired by Oscar Wilde’s 

famous observation: 

“A cigarette is the perfect 
type of perfect pleasure. It 
is exquisite, and it leaves 

one unsatisfied.” 

BAT’s C.C. Greig mused: 

“Let us provide the exqui-
siteness, and hope that 
they, our consumers, con-
tinue to remain unsatis-
fied. All we would want 
then is a larger bag to 
carry the money to the 

bank.” 

BatCo 1984BatCo 1984BatCo 1984BatCo 1984    

“DRINKS  ON  US”  
RJ Reynolds, the second-largest tobacco com-
pany in the United States, has a new trick. Cus-
tomers celebrating birthdays are mailed an en-
velope containing six drink coasters, each carry-
ing a recipe for a mixed drink – complete with 
logos and brand names from popular liquor 
brands. Recipes called for as many as five 
shots of alcohol per individual drink. What was 
that about corporate conduct with a con-

science? 

Last December, Attorneys General from three 
U.S. states issued a letter to RJ Reynolds urging 
to halt the “Drinks on Us.” Promotion. RJR offi-
cials claim they only send to recipients who are 
over 21 years old. But the company has refused 
to provide the Attorneys General with adequate 

assurances that that is the case. RJ Reynolds 
initially refused requests, but ultimately agreed 

to stop. 

The Attorneys General were not the only ones 
complaining about the campaign: RJ Reynolds 
used distillers’ trademarked products in its pro-
motion without their permission or knowledge – 

they too fired off “cease and desist” letters. 

Just for good measure, the “Drinks on Us” cam-
paign overlapped with another “responsible” 
promotion: liquor-flavored cigarettes with popu-
lar casino game names. Black Jack Gin, Snake 
Eyes Scotch and Screwdriver Slots are RJ Rey-
nolds latest products. Smoking, drinking, gam-

bling—the full set, all in one handy pack. 
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CORPORATE  SOC IAL  RE S PONS I B I L I T Y  –  OR   

CREAT I VE  SOLUT IONS  TO  REGULAT ION ?  

You’ve got to hand it to them – tobacco companies are pretty creative when it comes to promoting 

themselves. Have a look at Brazil. 

•Souza Cruz (BAT Brazil) is one of the companies behind ETCO – Brazilian Institute for 
Ethical Competition. According to ETCO smuggling is caused by Brazil’s advertising ban. Since the 
legal market now has no means to inform consumers about its brands and product development, 

smokers simply opt for the cheapest product, leaving the market to smugglers. 

•How about this one: an industry donation of over US $500,000 to modernize the Judiciary 
branch office – particularly its filing systems, for some 
reason. It is worth mentioning that the industry is the only 

donor to that initiative. 

•Or this: after ten years of successful smoke-free 
legislation, Souza Cruz installed new “Smoking Points” 
inside Rio’s international airport. They are a partnership 
between the industry and the government’s airport 
authority. Health agencies protested, the industry went to 
the courts again…and surprise, surprise, industry won. 
Don’t suppose it had anything to do with that Judiciary 

office makeover? 

U S I NG  L I T I G A T I ON ,  
IND I AN  S T Y L E  

India’s legal system allows for Public Interest 
Litigation (PIL), under which any citizen may 
pursue the introduction or enforcement of laws 
through the courts. Tobacco control activists in 
India have had some spectacular successes 

this way. 

In 2001 for example, The Supreme Court 
directed all states and Union Territories to 
immediately issue orders banning smoking in 
public places and public transports, including 

railways.  

Hearing a PIL against smoking filed by Ma-
harashtra Congress leader Murli Deora, a Bench 
also asked the Commissioners of Police of 
Delhi, Mumbai, Chennai, Kolkata, Bangalore 
and Ahmedabad to submit status reports on 

action taken against cigarette manufacturers 

the violating advertising code. 

In February this year, activist Hemant Goswani 
filed a PIL in the Punjab and Haryana High 
Court, pointing out violations of India’s tobacco 

control law.  

Specifically his petition asked the court to stop 
Godfrey Philips India Ltd from promoting their 
cigarette brand by holding ‘Red and White 
Bravery” awards — part of their ‘social initiative’ 
programme. The guest list read like the Who’s 
Who of officialdom — the Governor of Punjab 
would invariably be the chief guest and the 
function would be held in a government owned 

hotel.  

The court issued notices to the Government of 
India, Punjab, Haryana, Chandigarh and to 
Godfrey Phillips India Ltd. Bravery Awards are 

no longer exploited to promote cigarettes. 

Y E A RN I NG  FO R  W A RME R  W E ATH E R ?  

Come to sunny, humid Washing-
ton, DC this summer and join to-
bacco control advocates from 
around the world at the 13th World 
Conference on Tobacco OR 

Health.  

The conference will give delegates 
an opportunity to examine the im-
pact of the Framework Convention 
on Tobacco Control and discuss 
ways to use the treaty to promote tobacco control efforts in their country.  

Register at: www.2006conferences.org. www.2006conferences.org. www.2006conferences.org. www.2006conferences.org.  

Here’s another industry favouriteHere’s another industry favouriteHere’s another industry favouriteHere’s another industry favourite————
supporting age limits for cigarette supporting age limits for cigarette supporting age limits for cigarette supporting age limits for cigarette 
sales. The only trouble is, in Brazil the sales. The only trouble is, in Brazil the sales. The only trouble is, in Brazil the sales. The only trouble is, in Brazil the 

word “legal” also means “cool”.word “legal” also means “cool”.word “legal” also means “cool”.word “legal” also means “cool”.    

“Advertising bans 

cause smuggling” 

…. Yeah, right. 



ORCHIDS  AND  ASHTRAYS  

The last orchid of 
the COP goes to 
Canada, for playing 
a positive role on 
funding and help-
ing save  

Committee B 

And the last 
ashtray goes to 
Japan, for again 
undermining 
tobacco control 
by nominating 
ISO as a competent international 

body in product regulation. 

Page 4  

Just a thought... 

Parties that will have 

100% smokefree cities 

in 2007—book fast,  

they are popular!: 

Ireland 

Norway 

New Zealand 

UK 

Uruguay 

Bhutan 

From your guest editor... 

As always on this last day, it’s time for my 
personal sincere thanks to all those who 

contributed to this run of FCA Bulletins.  

First of all, to all those who told their stories, 
expressed their views and contributed their 

ideas – without all of you, there is no bulletin.  

Secondly, to a few key people who worked 
long and hard every day: Wolfgang Lange, my 
tireless and unflappable assistant in the 
bulletin office, Véronique le Clézio and Laura 
Salgado, who provided all the translations in 
French and Spanish as well as writing many 

fascinating articles of their own.  

And lastly, to someone pretty special. I’m sure 
everyone in FCA would like to pay tribute to 
the person who has kept us all sane these last 

two weeks.  

Her day job keeps FCA running like clockwork, 
but here in Geneva that job description has 
expanded to include being an IT help-desk, a 
catering manager, a travel agent, banker,  
stress counsellor, security manager, party 
planner and even a wardrobe consultant. 

Unlike me, she has never complained once. 

Biggest thanks thus go to the youngest but 
wisest person on the team, FCA’s bright new 

star, Liz Furgurson — great job! 

That’s all from me, folks… good bye, thanks 
for all the copy and good luck with implemen-

tation!  

Doreen McIntyreDoreen McIntyreDoreen McIntyreDoreen McIntyre    

INGCATINGCATINGCATINGCAT    

W I SHFUL  THINKING?  

Maybe one day that death clock will stop ticking.Maybe one day that death clock will stop ticking.Maybe one day that death clock will stop ticking.Maybe one day that death clock will stop ticking.    


